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Discovery
Project Overview

From research and conceptual ideation, I de-
veloped Lucere: a takeaway salad, soup, and 
sandwich shop that provides a worry-free and 
wholesome experience for customers with food 
allergies or dietary needs. The brand name, Lucere, 
is the latin word for lucid, which is synonymous with 
transparency. The idea of transparency is critical 
for the brand because customers with allergies 
and dietary needs seek clarity and truthfulness 
when eating out.

APPROACH

Develop an integrated identity system showing 
proficiency in visualizing complex projects across 
multiple media through independent exploration 
using professional design methods and strategies.

OBJECTIVE

Throughout the identity system, there is a com-
mon theme of half fully-filled and half translucent 
shapes in the logotype, icons, and allergen dots. 
This was done for two reasons: First, as a way 
of differentiating the brand from the many other 
sandwich and health restaurants out there so 
people can recall Lucere first. Second, the parts 
that are fully filled in communicate wholesome 
and confident food because they are bright and 
easy to spot. At the same time, by making half of 
each element translucent, customers can read 
transparency and know what they are actually 
getting in their meals. 

OUTCOME
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Brand Description

Lucere values the trust, satisfaction, and individual 
needs of its customers before anything else.

VALUES

Mission
Lucere provides a transparent, wholesome, and 
enjoyable restaurant experience for all. Lucere 
makes eating out worry-free for those with allergen 
or dietary-needs by carefully labeling every item on 
the menu and providing alternative food options. In 
addition,  Lucere commits to nutritious and delicious 
eating by buying fresh ingredients free of artificial 
preservatives, flavors, and sweeteners.

Vision
To make the restaurant experience a worry-free, 
transparent, and enjoyable experience for all       
people, regardless of dietary or allergen needs.

MISSION + VISION

Lucere makes the restaurant experience trans-
parent, worry-free, and enjoyable, for customers 
of all dietary or allergen needs, while remaining 
wholesome and delicious.

BENEFIT STATEMENT

Lucere is a salad, soup, and sandwich shop that 
provides a worry-free, transparent,  wholesome, 
and delicious experience for customers with food 
allergies or dietary needs, while still remaining a 
go-to restaurant for people with no food restrictions. 
The restaurant caters to people with common aller-
gies (peanut, gluten, dairy, soy) and basic dietary 
needs (vegetarian, vegan) by providing specific 
menus, meals, and food labeling for the allergy or 
dieterary needs. Beyond its products, the restaurant 
offers top-notch service with employees who are 
well-informed and understanding of all allergen 
and dietary needs.

PRODUCTS + SERVICES
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Audience

/ Allergy-free

Demographic
Male, 37, Washington D.C., middle class, married, 
3 kids

Psychographic 
Working professional, healthy eater, single doesn’t 
enjoy cooking but wants real and wholesome food

HENRY WILLIAMS

/ Gluten Allergy

Demographic
Female, 19, Houston, Texas, middle class, single 

Psychographic
College student, baker, pet-lover, severe gluten 
allergy, rarely eats out - if she does, it’s a bigger 
pain than it is enjoyable

COURTNEY MILLER

/ Dairy Allergy

Demographic
Female, 29, Savannah, GA, middle class, single

Psychographic
Young professional, busy work schedule, doesn’t 
have time to cook, wants to find easy, tasty, trust-
worthy, and reasonably-priced food option that 
is dairy-free

MICHELLE PETERS



Overview

Design
Attribute List

ALLERGY / DIETARYRESTAURANT EXPERIENCE

Enjoyable

Dependable

Worry-free

Caring

Desirable

Healthy

Casual

Quality

Wholesome

Trustworthy

Vitality

Organized

Relax

Delicious

Modern

Clean

Fresh

Loyal

Responsible

Uncrowded

Efficient

Health

Careful

Well-being

Certainty

Confidence

Transparent

Reassurance

Uncomplicated

Convenient

Appetizing

Innovative

Contemporary

Breathe-easy

Roomy

Uncrowded

Unrestricted

Carefree

Go-to

Nervous

Cautious

Struggle

Careful

Alert

Attentive

Watchful

Vigilant

Inconvenience

Effort

Hassle

Lifestyle

Scary

Knowledgable
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Mind Map

Process
I took the word “worry-free” from my attribute list 
to begin the mindmap because it best represent-
ed the restaurant’s goal to create a worry-free 
atmosphere. The mindmap led me to the word 
transparent, which I realized could be an excel-
lent concept for the restaurant branding because 
customers with allergies and dietary needs are 
always looking for clarity and truthfulness when 
eating out. Transparency led me to the word lucid, 
which I decided to use the latin route, Lucere, for 
the restaurant name.

Definition of Lucid
1. easily understood; completely intelligible or comprehensible: 
a lucid explanation.
2. characterized by clear perception or understanding; rational 
or sane: a lucid moment in his madness.
3. shining or bright.
4. clear; pellucid; transparent.
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Thumbnails
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Digital Exploration #1

Process
After completing the thumbnail sketches I knew I 
had various ideas of ways I could communicate 
just transparency. I started out with no color,and 
focused on simplicity and overlapping boxes to 
give the feeling of “seeing-through”. This first ex-
ploration had some interesting designs, however, 
none of them felt nourishing or ideal for the type 
of restaurant I was branding.
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Digital Exploration #2

Process
I decided in the next round of logo explorations to 
continue with overlapping shapes for transparency 
but wanted to utilize color and see if that would 
help communicate Lucere’s key attributes beyond 
transparency (appetizing, delicious dependable, 
etc). Sure enough, I started to see some designs 
in this group that felt more true to the brand.
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Digital Exploration #3

Process
I carried the color palette over to the next batch 
of logo explorations and finally started to see 
designs that represented the brand. I realized 
the different colors could work for each of the six 
allergen or dietary needs. In addition, I steered 
away from the overlapping boxes and realized 
that the boxes may feel too sharp and unfriendly 
while circles are more inviting.
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Logotype

Process
As I explored more with rounder forms, I realized 
the logotype font would work well rounded. I want-
ed a rounded font that felt friendly but still clean 
because people need to trust the brand. The font, 
Fabada was perfect with the exception of the e, 
which didn’t feel as confident. For this reason, I 
replaced it with the gotham rounded e to get the 
final Lucere logotype.

luce re
FABADA | Regular GOTHAM ROUNDED | Book
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Brand Elements | Circles

Process
Once i had a logotype established I realized I 
could implement the rounded forms into the la-
beling system for allergens and dietary needs. In 
this exploration I discovered that if I kept half of 
each shape half-translucent and half-opaque it 
would bring back the idea of transparency (in the 
translucent) while still employing wholesomeness 
(in the opaque). In addition, the use of round forms 
and vivid colors suggests friendliness, which is 
important to the brand.. This realization helped 
shape the rest of the Lucere branding.

gf pf sf df v vt

vegan

peanut-free

dairy-free

gluten-free soy-free

vegetarian
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Brand Elements | Icons

Process
I decided to expand on the half-fill, half-translu-
cent design that I created for the circles to see if 
it could work for brand icons as a way of making 
the identity more consistant and dynamic. Food 
icons were needed in the packaging and help to 
further communicate to customers what types of 
food Lucere offers.
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Logo

LOGOTYPE

LOGOTYPE + SLOGAN

SOLID
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Color Palette

Process
The color palette is bright and colorful to repre-
sent wholesome and delicious food. In addition, it 
is meant to be inviting and happy so anyone can 
come to the restaurant and enjoy eating there.

PANTONE 5125
CMYK 42, 99, 34, 12
RGB  143, 32, 97a

PANTONE 390
CMYK 30, 1, 86, 0
RGB 189, 212, 80

PANTONE 2915
CMYK 48, 1, 0, 0
RGB  114, 208, 245a

PANTONE 7519
CMYK 51, 51, 60, 22
RGB 115, 102, 89

PANTONE 1525
CMYK 4, 68, 99, 1
RGB 233, 113, 37

PANTONE 1225
CMYK 1, 18, 75, 0
RGB 255, 209, 91

PANTONE 193
CMYK 10, 100, 68, 2
RGB 214, 31, 73



MODIFIED FABADA / REGULAR CLARENDON / LIGHT

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
123456789!@#$%^&*()

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
123456789!@#$%^&*()

WHITNEY HTF / BOOK

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
123456789!@#$%^&*()

SOURCE SANS PRO / REGULAR

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
123456789!@#$%^&*()

FONT USED IN LOGO FONTS USED THROUGHOUT IDENTITY
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Typefaces
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Icons

WHOLESOME | FRESH | DELICIOUS
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Allergen + Dietary-Need Labeling

vegan

peanut-free

dairy-free

gluten-free soy-free

vegetarian

A L L E R G E N  &  D I E TA R Y- N E E D  F R I E N D LY
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Visual Reference #1
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Discovery
Visual Reference #2
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Thumbnails | Packaging
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Development
Packaging #1
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Deploy
Packaging Labels

Process
Since Lucere promises transparency and whole-
someness, it is essential that this promise could was 
clearly communicated throughout the packaging. 
I tried various shapes and materials until finally 
getting it right. In the beginning I was fixated on 
the idea of transparency and wanted to make all 
the packaging plastic so people could see the 
food inside. However, after trying this out I real-
ized that with too much plastic, the brand feels 
sterile, unsustainable, and not so wholesome. 
Therefore, I went back and found a more sustain-
able cardboard material for the outer packaging 
and used just a thin strip of plastic as a window. 
This creates the perfect balance of transparency       
and wholesomeness.

I wanted to keep the graphics simple and not 
overtaking the entire packaging because people 
should be able to read that the food is wholesome 
without over selling it through tons of illustrations 
and type. For this reason, I created strips that 
wrap around the packages so the graphics re-
main functional but unobtrusive. I also made use 
of the icons and the allergen and dietary needs 
dot system to help consumers easily identify what 
the foods are and what’s okay to eat.

peanut -fre e

gluten-fre e

vegetaria n

vega n

dairy-fre e

soy-free



#3 | Menu

Discover
Visual Reference
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Thumbnails
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Development
Digital Exploration
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Final Spreads
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Identity Program
Logo

LOGOTYPE

LOGOTYPE + SLOGAN

SOLID



Deploy

Identity Program
Color Palette

PANTONE 5125
CMYK 42, 99, 34, 12
RGB  143, 32, 97a

PANTONE 390
CMYK 30, 1, 86, 0
RGB 189, 212, 80

PANTONE 2915
CMYK 48, 1, 0, 0
RGB  114, 208, 245a

PANTONE 7519
CMYK 51, 51, 60, 22
RGB 115, 102, 89

PANTONE 1525
CMYK 4, 68, 99, 1
RGB 233, 113, 37

PANTONE 1225
CMYK 1, 18, 75, 0
RGB 255, 209, 91

PANTONE 193
CMYK 10, 100, 68, 2
RGB 214, 31, 73
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Typefaces

MODIFIED FABADA / REGULAR CLARENDON / LIGHT

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
123456789!@#$%^&*()

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
123456789!@#$%^&*()

WHITNEY HTF / BOOK

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
123456789!@#$%^&*()

SOURCE SANS PRO / REGULAR

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
123456789!@#$%^&*()

FONT USED IN LOGO FONTS USED THROUGHOUT IDENTITY
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Brand Elements | Icons
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Brand Elements | Allergy + Dietary Need Dots

vegan

peanut-free

dairy-free

gluten-free soy-free

vegetarian

A L L E R G E N  &  D I E TA R Y- N E E D  F R I E N D LY
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Sources

• http://www.entrepreneur.com/article/230775

• https://www.panerabread.com/en-us/featured-menu/todays-soup.html#low-fat-all-natural-chick-

en-noodle-soup

• http://dictionary.reference.com/browse/lucid

• http://aubonpain.com/menu-all?field_food_cat_gluten_free_value%5B1%5D=1

• https://www.panerabread.com/en-us/featured-menu/todays-soup.html#low-fat-all-natural-chick-

en-noodle-soup

RESEARCH

MENU ITEMS




